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1. Apart from historical data, the matters listed in this presentation that 

    are forward-looking statements may be subject to significant risks and 

    uncertainties, which could result in differences between these  

     forward-looking statements and actual outcomes. 

2. The future projections presented in this document reflect the  

    company's views as of the current date. However, the company is not 

    obligated to update this information in case of any events or changes 

    in the environment. 

3. Without the company's permission, the copying, modification,  

    recompilation, reduction, or transmission of any content in this  

    presentation, or the use of any such content for commercial purposes, 

    is strictly prohibited. 

4. The content of this presentation includes all entities belonging to the 

    consolidated financial statements. 

Statement 
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Agenda 

 Company Profile & Important 
Operational Progress 

 Brand Development 

 Financial Information 
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Company Profile &  
Important Operational Progress 

Established in 1976. 

The first factory in Taiwan to manufacture hair 
color creams in compliance with good 
manufacturing practices for cosmetics.(GMP) 

Maywufa®, the only hair care brand in its 
industry to receive “TOP 100 Taiwan Brand 
Award” in recognition of top companies from 
various industries.  

Employees : 193 

4 
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Brand 

Maywufa    +  SAHOLEA   , as our own brands 
 
Mustela  , partner with a top European skincare brand 



©  2025 美吾華股份有限公司 著作權所有 

Category Weight of Consumer Goods 
Consolidated share in shampoo & body wash market;  
steady growth in hair dye 
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59% 

41% 

2024 

58% 

42% 

2025 A+E 

Shampoo/ 
Body Wash 

Hair Dye 
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7 
7 

Channel Weight of Consumer Goods 
Dual Growth Engines: Offline Expansion & E-commerce Refocus 

24% 

76% 

2024 

21% 

79% 

2025 A+E 

On Line Off Line 
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Omni-channels 
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Personal Care Store 

Hyper Store 

Distributor 

Baby Store 

Pharmacy 

Watsons, POYA, Cosmed 

Costco, Carrefour, Amart 

Kodomo, Rearhouse, 126baby  

Greattree, Norbelbaby, Woodpecker 

Showba, Kuan Nan, 4 Seasons 

Supermarket PX Mart, Mega PX Mart , Simple Mart  

E Commerce Shopline, Momo, Shopee 
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Full Function Streamlined 

9 

R&D Manufacturing 
 

Marketing  Sales 
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Item Benefit 

Overall Equipment 
Effectiveness (OEE) 

Improved from 50% to 60% 

Production Yield Improved from 85% to 90% 

Production Efficiency Improved from 75% to 85% 

Order Scheduling 
Accuracy 

Improved from 90% to 95% 

Lead Time Shortened from 6 days to 4 days 

Inventory Information 
Response Speed 

Improved from 1 day to real-time 

Sustainability Development (ESG) 
 Published 2024 Sustainability Report 
 Completed SASB-aligned disclosure 
 Conducted Greenhouse Gas Inventory Report 
 Awarded the 2025 5th TSAA Taiwan Sustainability Action Award 
 Recognized with Bronze Award for SDG09 GMP Smart Factory 

Construction Project 
 Implemented Manufacturing Execution System (MES) 

Key Achievements 

15 
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 Green Product Recognition 

SAHOLEA® Achievements: 

2021 Global Green Beauty Awards – Gold 

2022 Global Green Beauty Awards – Bronze (Best Natural Shampoo) 

Maywufa® Herbal Color Cream Achievements: 

2023 Taiwan Excellence Awards – Bronze (Natural Products Category) 

 Green Packaging & Environmental Impact Reduction 

Product packaging incorporates up to 80% recycled plastic 

AI Virtual Hair Color Try-On System reduced the use of 49,000 plastic 
display strips. 

16 

Sustainability Development (ESG) 
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Brand Development 
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Get the certificate by Kantar Taiwan. 

No.1 Share of Taiwan Shampoo Supplier 
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Driving Growth of Shampoo and Body Wash Brands 

17 

 Core / Premium Hair Care Growth 

Expand the core brand series and launch new products 

 Emerging Brand Expansion 

Develop exclusive brands with a multi-brand strategy  

 Category Extension 

Expand into body and intimate care markets 

 Multi-Channel Media Exposure 

Embrace emerging media platforms 
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Launch New Products 

18 
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Emerging Brand Expansion 

19 
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Expand Into Body and Intimate Care Markets 

20 
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Multi-Channel Media Exposure 

21 

 Short videos, KOLs, and social media (e.g.,Threads) 
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 Hair Color Treatment: Multi-Brand Strategy  

Secure exclusive resources from channels to maintain our 
leadership  

 Bubble Hair Dye: New Shades 

Launch new colors to seize the bubble dye market 

 Multi-Channel Media Exposure 

Maximize online & offline exposure 

Driving Growth of Hair Dye Brands 
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Hair Color Treatment 

23 

 Simply apply like shampoo and in just 3 
minutes, experience remarkable results 
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Bubble Hair Dye  
 Launch new colors to lead the trend and reach 

the youth  
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 Brand awareness has grown significantly 

Multi-Channel Media Exposure 
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For Maternity  
and Baby  

• Hero Items：Stretch 
mark care, Cleansing Gel, 
Body Lotion, and Vitamin 
Barrier Cream 

 
• Gift Sets：Strengthening 

presence in the gift-
giving market 
 

• Maternity & Baby Fair：
Reaching more new 
parents 

For Family 

• Organic 
 

• Sun care 
 

• Atopic-prone skin 
 

• Specific Care 

Professional  

• Endorsements by 
Dermatologists and 
Obstetricians 

 
• Product Sampling at 

Clinics 

Media Exposure 

• Exposure across all-age 
and beauty media 
 

• Partnerships with 
emerging online media 
and celebrities 

Mother & Baby Brand Strategy 
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On-line ：Utilize online platforms and digital marketing 
strategies to expand brand visibility and market coverage. 

Off-line ： Provide in-depth product experiences and 
customer service through physical stores. 

 Integrate and coordinate online and offline sales channels to 
expand brand influence and market reach. 

27 

On-line and Off-line Grow Respectively 
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Cancer Supportive Care Pain Neuero Pediatric/GI 

28 

Pharmaceuticals & Medical Devices 
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Financial Results 
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 Strong Financial Position 

 Higher current ratio:225% 

 Lower debt ratio: 37% 

ITEMS 2025.6.30 % 2024.12.31 % 

Current Assets 1,239,763 38% 1,140,097 36% 

Non-current Assets 1,982,414 62% 2,038,209 64% 

TOTAL ASSETS 3,222,177 100% 3,178,306 100% 

Current Liabilities 550,375 17% 432,556 14% 

Non-current Liabilities 638,024 20% 638,931 20% 

TOTAL LIABILITIES 1,188,399 37% 1,071,487 34% 

Share capital - ordinary 1,329,152 41% 1,329,152 42% 

Capital surplus 192,208 6% 192,157 6% 

Retained Earnings and Others 512,418 16% 585,510 18% 

TOTAL EQUITY 2,033,778 63% 2,106,819 66% 

TOTAL LIABILITIES AND 

EQUITY 
3,222,177 100% 3,178,306 100% 

30 

Consolidated Balance Sheet 

Unit： NT $ thousands 
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Revenue YoY growth 5% 

Maintains stable net profit compared 

to 2024H1 

   ITEMS 
2025 H1 2024 H1 YoY% 

 (A) %  (B) % (A-B)/B 

Operating Revenue 796,989 100% 757,975  100% 5.1% 

Gross profit  509,730 64% 494,794  65% 3.0% 

Operating expenses (382,754) (48%) (371,383) (49%) 3.1% 

 Operating income 126,976 16% 123,411  16% 2.9% 

Non-operating income  

  and expenses 
5,349 0% 7,034 1% (24%) 

Profit before tax 132,325 16% 130,445  17% 1.4% 

Net profit 105,537 13% 104,832  14% 0.7% 

Earnings per share 

(NT$ dollars) 
0.79  0.79  0.0% 

31 

Consolidated Income Statement 

Unit：NT$ thousands 
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1,101 1,065 

1,289 1,245 
1,301 

1,486 

797 

61% 
63% 

67% 
66% 66% 

65% 
64% 

2019 2020 2021 2022 2023 2024 2025H1

Consolidated Revenue Gross Margin

Consolidated Revenue and Gross Margin Sustains 

Higher Level 

32 

Consolidated Revenue & Gross Margin Overview 

Unit: NT$ million;% 
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64% 
76% 74% 79% 

72% 66% 63% 

36% 
24% 26% 21% 

28% 34% 37% 

238% 

424% 

362% 336% 307% 
264% 

225% 

2019 2020 2021 2022 2023 2024 2025H1

Equity Ratio Debt Ratio Current Ratio
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Financial Position & Current Ratio Overview 
Lower Debt Ratio and Current Ratio Over 200% 

Strong Financial Position 

Unit: % 
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 Annual 2019 2020 2021 2022 2023 2024 

Earnings 0.76  1.29  1.24  1.22  1.27 1.30 

Cash Dividends 0.60  1.00  1.17  1.10  1.15 1.20 

Dividend Yields 4.57% 6.50% 6.13% 5.84% 5.37% 5.00% 

34 

Maximization of Shareholder Returns 

Unit: NTD per share ; % 

Dividend per share Over $1 Last Five Years  

Dividend Yields Over 5% Last Five Years 
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