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Statement 

1. Apart from historical data, the matters listed in this presentation that 

    are forward-looking statements may be subject to significant risks and 

    uncertainties, which could result in differences between these  

     forward-looking statements and actual outcomes. 

2. The future projections presented in this document reflect the  

    company's views as of the current date. However, the company is not 

    obligated to update this information in case of any events or changes 

    in the environment. 

3. Without the company's permission, the copying, modification,  

    recompilation, reduction, or transmission of any content in this  

    presentation, or the use of any such content for commercial purposes, 

    is strictly prohibited. 

4. The content of this presentation includes all entities belonging to the 

    consolidated financial statements. 
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Company Profile &  
Important Operational Progress 

Established in 1976. 

The first factory in Taiwan to manufacture hair 
color creams in compliance with good 
manufacturing practices for cosmetics.(GMP) 

Maywufa®, the only hair care brand in its 
industry to receive “TOP 100 Taiwan Brand 
Award” in recognition of top companies from 
various industries.  

Employees : 197 
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Brand 

Maywufa    +  SAHOLEA   , as our own brands 
 
Mustela  , partner with a top European skincare brand 
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Category Weight of Consumer Goods 

Create a larger split in shampoo & body wash market. 

Shampoo/Body 
Wash 

Hair Dye Shampoo/Body 
Wash 

Hair Dye 

2022 2023 A+E 
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Channel Weight of Consumer Goods 

Put digital transformation into practice. 

On Line Off Line On Line Off Line 

2022 2023 A+E 
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Omni-channels 

Personal Care Store 

Hyper/Super Store 

Distributor 

Baby Store 

TV Shopping 

E Commerce 

Pharmacy 

Watsons, POYA, Cosmed 

Costco, Carefour, RT, Amart, PX 

Kodomo, Rearhouse, 126baby  

Greattree, Norbelbaby, Woodpecker 

ET Mall, Momo 

91APP, Shopline,Momo, Shopee 

Showba, Kuan Nan, 4 Seasons 



Full Function Streamlined 

R&D Manufacturing 
 

Marketing  Sales 





Groundbreaking Ceremony for GMP 
Plant Construction 



Finished steel structure of 
automated warehouse (11/2023)  

Expected date of 
completion in 2024 



Brand Development 
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Multi-brand Operational Model 

CPU  →  GPU Distributed Computing 

Mainstream Media →  User-generated Content 

Mass Marketing →  Targeted Marketing 

Therefore, through channel collaboration, 
establishing direct B2C connections, developing 
multiple brands to cater to diverse consumers. 
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98% repeat purchase rate  

Retain existing users 

Keep improving product 

efficacy and recruit more 

new users 

Maywufa Instant Colouring Cream 
Most Well-Konwn Hair Dye Brand in Taiwan 



 Bubble Dye and iBubble: A Fresh Start for the Dual Brand New 

Series 

 Multi-brand integrated channel strategy to seize the 

bubble dye market 

Colorful 
No.1 Brand of Color Hair Dye for Youth 



Maywufa Perfume Shampoo 
Most Popular Shampoo for Everyone 

 Keep product innovation, optimize brand awareness, 
and grow the sales sustainably.  

 Cross over with on-trend IP, recruit more new users, and 
win over the market. 



Aim for trendy woman’s color hair dye 

Strong Digital Marketing Reinforcement and Points of 
Differentiation from Competitors 

Diverse Forms Offering More Convenient Hair Coloring 
Products 

Maywufa Herbal Color Cream 
Top Choice for Trendy Woman with light Grey Hair 



 Star-up from E-commerce concept. 

Operate from on-line to off-line, and double up the 

business.  

 Take the leadership for innovation and pilot. 

SAHOLEA 
Highest Potentials to Grow as Young Brand 



 
Infused with CAPIXYL™ patented hair-strengthening 

peptides and potent botanical extracts, our formula 
effectively addressing scalp issues, and promoting robust 
hair roots. 

Focused on exclusive channel partnerships, continually 
expanding the brand blueprint 



Oriental Herb Hair Care 

Inheriting the wisdom of our ancestors, traditional 
formulations alleviate countless hair concerns 

A brand tailored to TA, infusing the power of 
darkness to revitalize health and nurture 
youthful, radiant hair 



Revitalize the scalp, strengthen hair roots, 
and activate luxuriant, abundant hair 

2023 Beauty innovation Awards 

    - Shampoo Product of the Year 

 



Super Good Luck 
Believe industry, positive energy, and product 

extensions 

Collaborate with folklore, influential KOLs to connect 
with a broader audience that holds strong beliefs 

 



Mustela  
No.1 Skincare Brand in European Pharmacies 

Partnership for over 20 years, Taiwan has been the 

biggest distributor in the world. 

Omni-channel with on-line / off-line sales for 50% / 50%.  



mombaby -  
Favorite Maternal and Child Excellence 
Award 
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E-commerce sales were up to 26%, ahead of 
industry average 9.5%*. 

 

Our Goal: E-commerce sales stands for 30%+. 

 

 

 
* source from OOSGA.org 

On-line and Off-line Grow Respectively 



Cancer Supportive Care Pain Neuero Pediatric/GI 

Pharmaceuticals & Medical Devices 
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Financial Information 



Unit： NT $ thousands 

Stable financial structure.  

High Current ratio :300% 

Low debts ratio:27% 

ITEMS 2023.9.30 % 2022.12.31 % 

CURRENT ASSETS 1,055,398 38% 1,048,954 41% 

NON-CURRENT ASSETS 1,716,243 62% 1,480,955 59% 

TOTAL ASSETS 2,771,641 100% 2,529,909 100% 

CURRENT LIABILITIES 351,749 13% 312,423 12% 

NON-CURRENT 

LIABILITIES 
406,279 15% 220,493 9% 

Total LIABILITIES 758,028 27% 532,916 21% 

Share capital - ordinary 1,329,152 48% 1,329,152 53% 

Capital surplus/Retained 

Earnings and Others 
684,461 25% 667,841 26% 

TOTAL EQUITY 2,013,613 73% 1,996,993 79% 

TOTAL LIABILITIES AND 

EQUITY 
2,771,641 100% 2,529,909 100% 

Consolidated Balance Sheet 



Unit：NT $ thousands 

1. Operating revenue increased  3% 

    compared with the same period        

    of last year.  

2. Both gross profit and income  

    after tax are better than the same  

    period of last year. 

    ITEMS 
2023 Q1-Q3 2022 Q1-Q3 RATES % 

 (A) %  (B) % (A-B)/B 

OPERATING 

REVENUE  
963,924 100% 936,460 100% 3% 

GROSS PROFIT 629,626 65% 617,012 66% 2% 

OPERATING 

EXPENSES  AND 

OTHERS 

(472,852) -49% (449,575) -48% 5% 

 OPERATING INCOME  156,774 16% 167,437 18% -6% 

NON-OPERATING 

INCOME AND 

EXPENSES 

15,553 2% 11,226 1% 39% 

INCOME BEFORE 

INCOME TAX 
172,327 18% 178,663 19% -3.5% 

NET INCOME 140,464 15% 139,841 15% 0.4% 

EARNINGS PER 

SHARE(NT$) 
1.06  1.05 

 
1% 

Consolidated –  

Income Statement 
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Cumulative Consolidated Revenue and Gross Margin 

946 939 

883 

1,062 
1,041 

1,068 59% 

61% 

64% 

66% 66% 65% 

FY 2018 FY 2019 FY 2020 FY 2021 FY 2022 FY 2023

Net Sales  (YTD 1~10M) GP Margin  (YTD Q1~Q3)

Unit: NT million dollar,% 

Cumulative Consolidated Revenue Hits Six-Year Peak,  

Gross Margin Sustains High Levels 
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Historical Financial Structure and Current Ratio 

Unit: % 

 Maintaining Low Debt-to-Equity Ratio and Current Ratio >200%, 

 Stable Financial Structure 

64% 64% 
76% 74% 79% 73% 

36% 36% 
24% 26% 21% 27% 

229% 238% 

424% 

362% 
336% 

300% 

FY 2018 FY 2019 FY 2020 FY 2021 FY 2022 FY 2023 Q3

Owner's Equity Ratio Debt Ratio Current Ratio
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Dividend Policy - Maximizing Shareholder Returns 

Consecutive Three-Year Dividend per Share > NT$1 

Cash dividend yield has remained around 6% for the  

past three years 

 YEAR FY 2018 FY 2019 FY 2020 FY 2021 FY 2022 

Earnings per 

Share (EPS) 
0.57  0.76  1.29  1.24  1.22  

Cash Dividends 

per Share 
0.50  0.60  1.00  1.17  1.10  

Cash Dividend 

Yield 
3.68% 4.57% 6.50% 6.13% 5.84% 


